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Idea
Serving science, in the name of nature.

00

Value
The power of nature captured by science.

Business model
Many branches, one sap.

Target
Constant natural thinking, daily vital energy.

Social responsibility
Growing together.

Our history
We have been promoting the natural well-being of man for seventy years.

Our products
Together we harvest the fruits of high-quality research.

The team
Because balance starts from the roots.
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Professional skill, passion and more than fifty
years’ experience are the qualities that guide us
in our phytopharmaceutical research so that we
can offer consumers top-quality natural prod-
ucts with proven efficacy.

Our careful selection of active ingredients of
natural origin enables Ginsana to offer excel-
lent preparations for the general wellbeing of our
customers and for the prevention and natural
treatment of specific ailments.
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Serving
science,
in the name
of nature.
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Value

Thanks to our wealth of experience in the pharmaceutical field

and in medical and scientific research, we offer effective solu-
tions that are the result of the balanced combination of nature
and science.

Our aim is to offer our customers the best of both these worlds.
This is what has always inspired us to study medicinal plants
and to develop standardised vegetable extracts, and also the
reason why, more than fifty years later, we continue to pursue
our objective with the same passion and devotion.

Because of this, we subject our medicinal plant extracts to the
most stringent quality control checks and to strict scientific pro-
cedures. Clinical studies on the products are then carried out to
prove their effectiveness and safety, making them a valid alter-
native to synthetic pharmaceutical products.
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Development
and sale of our
own products

Industrial-scale
production for
third parties

Provision

of scientific,
regulatory
and analytical
services

SUSINESS
mnode

Our business model is based on three cornerstones:

01 We are constantly developing and selling innovative pro-
ducts based on medicinal plants. These products meet the
specific needs of our customers: from preparing in the best
possible way for a specific event such as pregnancy to pro-
tecting oneself and achieving new vitality and balance.

02 High productivity, top quality and a full range of technology:
this is what we provide for other companies working in this
field, creating value both in terms of finance and customer
satisfaction. Our industrial production provides excellent ex-
pertise throughout the entire value chain and pharmaceutical
process.

03 Ginsana offers consulting, complete and customised services
in the scientific field ranging from the initial conception of a
product, its development and its industrialisation through to
the creation of international registration dossiers.

We work alongside some of the most important names in the
global pharmaceutical industry (such as Boehringer Ingelheim),
both by distributing products in over 100 different countries
and through industrial co-operation in the form of provision of
products and services to leading companies.

1
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The pharmaceutical products we develop and sell are rooted in
the age-old tradition of phytotherapic medicine.

Studied scientifically by analysing the compositions of plants
and plant extracts and the activity they produce on the human
body, this branch of medicine indicates how to obtain the best
from nature in order to treat specific physical ailments.

Ginsana products are intended for those who prefer to meet their
therapeutic needs using effective self-medication of natural ori-
gin with definitely less undesired side effects.

To all this we should add the great value of the proven clinical
efficacy of our preparations through studies that are typical of
what is known as “evidence-based medicine”.
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Constant natural
thinking, daily vital
energy.
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Growing together.
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The attention paid to those who work here as people with dreams
and projects is identical to the attention we devote to the geo-
graphical area in which we operate, respecting the environment
and promoting its development.

Once again, Ginsana combines nature with science, significantly
reducing carbon dioxide emissions. The development of an ener-
gy-saving programme has culminated in the creation of one of
the largest solar water-heating systems in the Canton of Ticino.
Ginsana is recognised as a centre of excellence in professional
training for students, providing apprenticeship programmes in
the fields of laboratory work and logistics. We work together
with and support cultural organisations, training schools and
universities in our Canton.
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| We have been
promoting the
natural wellbeing

of man for

seventy years.

Our history

Our company has taken over the wealth of know-how and re-
sources of Pharmaton, founded in 1942 and acquired by the
Boehringer Ingelheim Group in 1991.

Thanks to the development and use of a standardised Ginseng
extract (identified and protected with the trademark G115), in
1975 the company launched its line of Ginsana products; there-
after it launched Gincosan, followed by Prostatonin, Songha
Night, Seresis and Pronatal.

With effect from 1st January 2009, Ginsana took up the legacy
of Pharmaton. Still as a part of the Boehringer Ingelheim Group,
Ginsana SA has full operational autonomy and its own mission:
to research, develop and offer the best natural pharmaceuti-
cal products, the best industrial services and the best scientific
services.
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Our products

Our products are based on natural ingredients
that have been scientifically tested. Before being
approved, each product has to meet the precise
requirements defined by the Health Authorities
in terms of quality and efficacy.

Each product developed by Ginsana is tailor-
made to meet specific consumer needs, defined
by four categories: preparing, protecting, giving
vitality and restoring balance.

Ginsana products are sold mainly by chemists as
over-the-counter medicines, providing them not
only with a distinctive brand but also a range of
products backed by solid scientificdocumentation
that fully satisfies their customers’ requirements.
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Because
balance
starts from
the roots.

A pharmaceutical product of natural origin must offer something
extra to patients seeking a valid alternative to synthetic pharma-

ceutical products. The staff at Ginsana are aware of this and do
their utmost, every single day, to give the company the authorita-
tive image that sets it apart from the rest of the competitors.

Each and every one of them becomes part of a group, contribut-
ing their energy and their highly skilled scientific and industrial
knowledge to a work environment that stimulates innovation and
development.

13 different nationalities and a large proportion of highly com-
petent personnel form the foundations of a company that invests
in talent through targeted continuous training. A calm work en-
vironment combined with professional skill and passion promote
an atmosphere in which the central nature of the individual is
mirrored in a strong feeling of belonging.

The satisfaction and wellbeing of people who choose our products
thus stems from the satisfaction and wellbeing of the people who
work with us.
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